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MoneyMinded is part of ANZ’s long-term strategic approach to improving financial literacy in the 
community. The program has reached more than 78,400 people since its inception.  For a copy of 
the full report or to view ANZ’s 2008 Financial Literacy Survey visit anz.com
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ANZ today announced the results of a report, released in conjunction with The
highlights the importance of targeted education in addressing financial literacy
 
Conducted by RMIT University, the report shows a positive impact on th
habits of high school students who participated in a pilot of ANZ’s MoneyMinded
this year was extende
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“Our research shows that older people, women and low income earners have significantly lower 

 
“But we have found that helping young adults develop positive financial beha
help improve levels of financial literacy within the community.  Achiev
is also quite an incentive, and presents a real connection to both their education
future.” 
 
The Smith Family Chief Executive Officer, Elaine Henry, said: “The course h
on the students who will in turn be able to nurture new behaviours among pee
their own children, which brings about a healthier financial future for all Austral
 
Findings of the report, released at a Financial Literacy and Inclusion Foru
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Ms Henry said: “Effective fina ation must include more than j
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The pilot Certificate I program was delivered by The Smith Family to approximately 200 Year 12 
ueensland.  
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f students said they had more confidence in their abilities to handle 
their finances. 

 
• At completion of the program, the proportion of students who set goals increased 

significantly from 18% to 36%. 
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MoneyMinded Summary Report 2009 Key Findings  
 

• By the end of the program nearly all students (99.5%) reported they kne
and stick to a budget to meet their

 
• Student’s levels of understanding about superannuation increased significantly to 85%, up 

from 29% prior to commencing the p
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